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i ] Crosby/Wright, a Scottsdale-based,
WW luxury-brand public relations and adver-
" WHKIND, ASIARY 17, 2009 seotts azcantral.com 20 sechon i s % ’ : lthe o
pansion of its client roster with the addi-
tion of The Shops On El Paseo, the exclu-
sive luxury boutiques on California’s his-
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SR - Crosby/Wright has been selected by
the Los Angeles-based developer of The
ment Group, to be part of a three-com-
pany“dream-m”ofindusu-ylgadersin

Assisting with promotion of the re-
branded, ultra-luxe shopping district,

| _ The Shops On El Paseo is part of the
historic shopping district along El Paseo
wperien| 1N Palm Desert, which has been a land-
# mark of the Coachella Valley for more
than 20 years. The scenic, palm-tree
lined boulevard features a unique mix of
the most-sought after designers, fashion,
art galleries and fine dining for both clas-
sic and contemporary style-seekers alike,
The Shops On El Paseo is home to the
district of exclusive collectable luxury
brands including the newly opened Bur-
berry, Bottega Veneta, Vilebrequin, and
the 4,500 square-foot Gucci, which fea-
tures the brand new flagship p
Complete with the ultimate in ;
service, The Shops On El Paseo offers a
i -endshoppingexpem' ce whjch.at.

across the country.
“Crosby/Wright is excited to have the
rtunity to extend our ialty ser-
vices to regio located clients and to
work with other industry leaders to fur-
ther elevate the rebranding of The Shops
On El Paseo,” said Valerie Crosby, presi-
dent of Crosby/Wright. s
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