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“Women are re-creating themselves and
their businesses. Were realizing there's an
altruistic element, a bigger picture” that
we can contribute to, says Eileen Proctor,
founder and owner of a strategic marketing,

reports that women entrepreneurs are pre-
pared to face risk, and 66 percent are willing
to take above-average or substantial risks
for business investments. Lack of financing
is often thought to be the biggest obstacle

I and P
training program in Phoenix called Top Dog
Business Boosters.

Cheryl Walsh, founder of WalshCOMM, a
Phoenix-based integrated marketing solu-
tions company, agrees.

“When we have something we do well,
we should use it in a way that benefits the
[ ity in the best possible way, which
includes for-profits and nonprofits,” Walsh
says. “Doing well by doing good has been
very important to me."

There are other significant motivators
for women to work for themselves, Walsh
quickly rattles off her reasons: Improved
flexibility in scheduling that has allowed
her to raise three kids; more control of her
work environment, team members and re-
sponsibilities; and more freedom to help
more people and businesses through her
work. Other perks women entrepreneurs
value include the absence of a boss, earn-
ing more money and the personal rewards
of inventing hing that imp the

for p trying to start and grow a
business, but Nell Merlino says otherwise.

Merlino is the creative force behind Take
Our Daughters to Work Day and currently
serves as president and CEO of Count Me
In, a nonprofit that provides online busi
lpans and resources for women to grow their
micro businesses info million-dollar enter-
prises. Ata Count Me In conference in Scotts-
dale, she finds a shaded picnic table outside
and takes a break to chat. In a thick Manhat-
tan accent, she shares what she’s learned.

“Women are looking for coaching and
marketing help more,” Merlino says. “The
main challenge for women is that they don't
know where to go to ask for help, or they
don't know how to ask for help, So many
women plateau (in growing their compa-
nies) because they think they have to do ev-
erything themselves and they can't possibly
work any harder than they are.”
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Whyy aro you In business for yourself?

“I theive off variety In business, and work-
I Tor myself has alowed me (o talior

1y company to my Interests, kueping the
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